In 2021 peace returned to the parcel and express services
sector following a record year marked by the pandemic
19-12-2022

The year 2021 is marked by a decrease in
letter
volumes,
despite
vaccination
campaigns, and a lull in the parcel and
express delivery segment. The indicators
included in the postal observatory aim to
represent the structure of the market for all
stakeholders in the postal sector. These
indicators make it possible to understand the
market from the point of view of the supply,
the evolution of the activity of the universal
service provider and its competitors, as well
as the results of postal activity in Belgium in
terms of quality of service and innovation for
users of these services. As a reminder, the
Covid-19 pandemic, which considerably
limited physical interactions from the first
lockdown in March 2020, in particular by
causing the temporary closure of physical
non-essential stores, had an impact on the
postal sector in 2020 and 2021.

On the one hand, the letters sector has had
two opposite effects. Advertising mailings
decreased significantly in 2020, especially
with the temporary closure of these
non-essential stores and the temporary
prohibition of stores from making promotions
to avoid citizens' stockpiling behavior, while
the various vaccination campaigns boosted
letter mailings. On the other hand, the digital
transformation movement has accelerated
and promoted the mass use of e-commerce,
which has boosted the volumes of parcel and
express services. Not only did people who
were already shopping online make more use
of it, but others who had previously
abandoned online stores suddenly joined the

movement. E-commerce has reached new
circles of customers. Online shopping is also
expanding to new types of products, with on
the one hand basic necessities (called "daily
consumer goods") and on the other hand
items of unusual size or weight.

Thus, the first quarter of 2021, which
happens to be the last period during which we
can still measure the effects of the first year
of the pandemic on the postal sector, saw an
increase of 61.8% in the parcels and express
shipments segment compared to the first
quarter of 2020. This increase is in the same
order of magnitude as the increases that
were recorded in the last 3 quarters of 2020,
when compared with the quarters of 2019.
On the contrary, the letters segment saw a
slight decline in this quarter, with -4.9%,
compared to the first quarter of 2020. From
the second quarter of 2021, we compare
these periods with the quarters of 2020 that
have seen the significant effects of Covid.
Thus, the figures recorded in the parcel and
express segment in the second, third and
fourth quarters of 2021 are less impressive
than those recorded in 2020, with
respectively 12.6%, 3.1% and -7.8%. As far as
correspondence is concerned, the fluctuations
recorded over the same three quarters are
rather negative, with +1.8%, -4.8% and -6.7%
respectively.

Looking at 2021 as a whole, the volume of
correspondence
decreased
by
5.2%
compared to 12.4% a year earlier, and

reached 101 items per capita on an annual
basis. However, the associated decline in
revenue was limited in 2021 (-0.1%),
compared to -6.8% in 2020. For the express
and parcel segment, the number of
shipments increased fivefold between 2010
and 2021. In 2021, volume increased by
8.6%, compared to 44.5% in 2020, while
revenue increased by 11.2% (to €2.05 billion),
compared to 34.8% in 2020. On a per capita
basis, a parcel is now sent on average every
11 days, or almost 32 shipments per capita
on an annual basis. In 2021, 40% of the total
number of express and parcel services were
domestic shipments. In 29% of cases, these
were outbound international shipments. The
remaining 31% were inbound international
shipments. Express parcels and shipments
are more often sent by a professional user
(86% of the volume) than by individuals (9%).
1 in 20 packs is a return. Parcels are more
often delivered to your home or to a particular
address (79% of volume) than to a staffed
postal point (20%). Finally, 1% of the volume
is delivered via parcel vending machines. The
overall effects on the postal market remain
positive. Overall revenue across all segments
grew by around 10.5% compared to 2020,
compared to 16.2% in 2020, reaching €3.46
billion. The parcel and express delivery
segment remains the most representative
segment in overall turnover (65%) while it
accounted for only 20% in 2010.
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Correspondence,
including
addressed
advertising mailings, accounted for only 32%
of the total turnover of the postal sector in
2021. The subscriber home press segment,
whose decrease in 2021, compared to 2020,
represents -0.2% in terms of revenue and
-1.6% in terms of volume, generated 3% of
the sector's revenues in 2021. Compared to
2020, the level of investments in 2021
increased further (+21.6%), or €217 million.
This is the highest amount recorded since
2010, ahead of 2020, which already saw
record investments (€174 million). Many
operators are in the process of expanding
their capacity for parcel sorting and
distribution. At the same time, for the fifth
consecutive year, we are seeing employment
in the postal sector increase by 3.5% in 2021,
compared to 3.7% in 2020.

The pandemic, through the measures that
have been taken to contain it, has therefore
led to a significant increase in parcel and
express shipment volumes between the
second quarter of 2020 and the first quarter
of 2021, and has instilled certain
consumption habits.

Source: BIPT
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Postal services in Portugal - 3rd quarter 2022
14-12-2022

In the 3rd quarter of 2022 (3Q2022) postal
traffic decreased by 3.2% compared to the
3rd quarter of 2021 (3Q2021), reaching 133
million items. The recent dynamics have been
influenced by the effects of the COVID-19
pandemic, which generated a significant
downturn in traffic. In Q3 2022, the pandemic
is estimated to have caused a decrease by
-7.5% in traffic, a less severe impact than in
Q3 2021 (in which a traffic decrease of 8.9%
was estimated to have occurred due to
COVID-19).
Revenues generated by legally qualified
providers of postal services amounted to
around EUR 172.6 million, up by 4.0% from
3Q2021. This growth was mainly due to the
evolution of letter mail and parcel revenues,
which increased by 4.6% and 3.1%,
respectively. Revenues from editorial mail
(+1.3%) and direct mail (13.2%) also
increased.
The average revenue per item increased by
7.4% when compared to the same quarter
last year, as has been the case since 2018.
This quarter, the increase resulted from the
growth in the unit revenue of letter mail
(+11.2%), influenced, among other factors, by
price increases applied by CTT on 7 March
2022.
Postal traffic seems to be picking up after
pandemic
Although the effects of the pandemic on
postal traffic could still be felt in 3Q2022, the
gradual lifting of movement restrictions
throughout 2021 seems to have led postal
traffic to begin picking up from the shock
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caused by the pandemic, registering a lower
decrease than during the period when the
referred movement restrictions were in place.
Parcels increased by 7.0%
According to the type of item, letter mail and
editorial mail traffic fell by 6.0% and 4.9%
respectively, while direct mail and parcel
traffic increased by 15.5% and 7.0%
respectively.
In 3Q2022, letter mail accounted for 73.0%
of postal traffic, while editorial mail and
direct mail accounted for 7.3% and 6.8%
respectively. The weight of parcels in total
traffic stood at 12.9%, 1.2 percentage points
(p.p.) more than in 3Q2021. In terms of
revenues, the relative weight of parcels was
42.6%, 0.4 p.p. less than in the same quarter
last year.
Incoming international traffic was up 1.7% on
the same quarter last year.
Universal service accounted for 80.3% of
traffic and 48.7% of revenues
Postal services within the scope of the
universal service (US) represented around
80.3% of traffic and 48.7% of revenues.
US traffic fell by 5.5%, while its weight in total
traffic decreased by 1.9 p.p. compared to
3Q2021. US revenues increased by 0.3% and
their weight as a whole decreased by 1.8 p.p.
Provider shares
The CTT group held a share by around 85.2%
of postal traffic, up 0.7 p.p. from 3Q2021. As
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regards traffic within the US scope, the CTT
group held a share by around 90.4%, up 1.5
p.p. from the same quarter last year. On the
other hand, the CTT group’s share of parcels
reached 48.0% (-1.5 p.p. than in the
corresponding quarter last year).
The number of employees fell by 1.6%
In 3Q2022, about 14.9 thousand workers
were employed in the operation of postal
services, 1.6% less than in 3Q2021. This
decrease was mainly due to the trend in the
number of employees of the CTT group
(-3.0%). The proportion of employees of the
CTT group reached 72.1% of the total at the
end of the period (-1.1 p.p. than in the same
quarter last year). In the opposite direction,
the number of employees of alternative
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service providers increased by 2.3%.
More access points and fewer distribution
centres
There was a rise in the number of access
points (+6.8%), while the number of
distribution centres fell (-5.9%).
The number of CTT post offices increased by
0.2%, compared to the same quarter last
year, thereby maintaining the growth trend
that began in 2019, while the number of post
offices also increased by 0.2%

Source: ANACOM
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Adjustment pension plan PostNL results in higher indexation
27-12-2022

As a result of the adjustment of the plan,
combined with the solid financial position of
the pension fund, it is now possible to
increase pensions by 10% as per 1 January
2023 (indexation).
PostNL is pleased to have reached this
agreement with the pension fund and the
trade unions BVPP, CNV and FNV. Pim
Berendsen, PostNL’s CFO, says: “This is an
important step for all participants in the
pension fund. During the last couple of years
pension increases have been very limited due
to low interest rates and the financial position
of the fund. A higher indexation is very
necessary in this challenging financial
environment, especially for our pensioners.
They will see the impact of next year’s
increase directly in their pension income.”

Adjustment pension plan required for
higher indexation in 2023
To be able to increase pensions of (former)
PostNL employees by 10%, it was decided to
adjust the pension plan as per 31 December
2022. In the current plan indexation is
capped at 4%. As part of the adjustment, the
pension plan is now based on a collective
defined contribution plan. Among others, this
means that PostNL will be only required to
pay the regular pension contribution, as the
agreement for top-up payments and
restitution has been cancelled. As a result, if
the financial position of the pension fund
would deteriorate, PostNL is no longer obliged
to do top-up payments. At the same time,
PostNL is also no longer entitled to
restitutions, even if the financial position of
the pension fund would allow for that. Parties
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view this adjustment as the best way to be
able to increase pensions as of 1 January in
line with inflation. And to keep up (future)
purchasing power for all pension fund
participants.

Preparation for new pension law
PostNL, the pension fund and the trade
unions also agreed on the implementation of
the new pension law regulation, that is
expected to become effective in the course of
2023. They agreed on a preferred contract
that includes a contribution plan based on
solidarity. Parties intend to transfer the
accrued pensions into the new system. The
transition will be accomplished entirely from
the pension fund assets, with no financial
contribution or compensation from PostNL.
Further information will be provided by the
pension fund in before 1 March 2023.

Accounting
and
consequences for PostNL

financial

Following the change towards a collective
defined contribution plan, according to IFRS
pension expenses will equal the contribution
paid by PostNL to the pension fund as of
2023. This will not impact PostNL’s key
financial indicator, normalised EBIT, in 2022.
In 2022 pension expenses are substantially
higher than the paid contributions. Following
the adjustment of the pension plan, this gap
disappears as of 2023. As a consequence,
pension expenses will thus be substantially
lower. Further accounting details will be
explained in PostNL’s financial accounts for
FY 2022. As part of the agreement, the
unconditional funding obligation has been
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adjusted. The adjustment concerns a
reduction of €20 million and an amended
payment schedule (2022: €28 million; 2023:
€16 million). On balance, this results in an
improvement in PostNL’s adjusted net debt
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position of €20 million as per the end of
2022.

Source: PostNL
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Adjustment pension plan PostNL results in higher indexation
27-12-2022

Based on a joint decision by PostNL, Pension fund PostNL and the trade unions,
PostNL&rsquo;s pension plan will be improved for all participants in the pension fund. As a
result of the adjustment of the plan, combined with the solid financial position of the pension
fund, it is now possible to increase pensions by 10% as per 1 January 2023 (indexation).
PostNL is pleased to have reached this
agreement with the pension fund and the
trade unions BVPP, CNV and FNV. Pim
Berendsen, PostNL’s CFO, says: “This is an
important step for all participants in the
pension fund. During the last couple of years
pension increases have been very limited due
to low interest rates and the financial position
of the fund. A higher indexation is very
necessary in this challenging financial
environment, especially for our pensioners.
They will see the impact of next year’s
increase directly in their pension income.”
Adjustment pension plan required for higher
indexation in 2023
To be able to increase pensions of (former)
PostNL employees by 10%, it was decided to
adjust the pension plan as per 31 December
2022. In the current plan indexation is
capped at 4%. As part of the adjustment, the
pension plan is now based on a collective
defined contribution plan. Among others, this
means that PostNL will be only required to
pay the regular pension contribution, as the
agreement for top-up payments and
restitution has been cancelled. As a result, if
the financial position of the pension fund
would deteriorate, PostNL is no longer obliged
to do top-up payments. At the same time,
PostNL is also no longer entitled to
restitutions, even if the financial position of
the pension fund would allow for that. Parties
view this adjustment as the best way to be
able to increase pensions as of 1 January in

© 2023 - ipc.be

line with inflation. And to keep up (future)
purchasing power for all pension fund
participants.
Preparation for new pension law
PostNL, the pension fund and the trade
unions also agreed on the implementation of
the new pension law regulation, that is
expected to become effective in the course of
2023. They agreed on a preferred contract
that includes a contribution plan based on
solidarity. Parties intend to transfer the
accrued pensions into the new system. The
transition will be accomplished entirely from
the pension fund assets, with no financial
contribution or compensation from PostNL.
Further information will be provided by the
pension fund in before 1 March 2023.
Accounting and financial consequences for
PostNL
Following the change towards a collective
defined contribution plan, according to IFRS
pension expenses will equal the contribution
paid by PostNL to the pension fund as of
2023. This will not impact PostNL’s key
financial indicator, normalised EBIT, in 2022.
In 2022 pension expenses are substantially
higher than the paid contributions. Following
the adjustment of the pension plan, this gap
disappears as of 2023. As a consequence,
pension expenses will thus be substantially
lower. Further accounting details will be
explained in PostNL’s financial accounts for
FY 2022. As part of the agreement, the
unconditional funding obligation has been
adjusted. The adjustment concerns a
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reduction of €20 million and an amended
payment schedule (2022: €28 million; 2023:
€16 million). On balance, this results in an
improvement in PostNL’s adjusted net debt
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position of €20 million as per the end of
2022.
Source: PostNL
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Start-up Imby petfood chooses Active Ants as partner to
realize its international ambitions
20-12-2022

Traditionally, there is not a lot of innovation in terms of sustainable food in the pet food
segment. Imby petfood&rsquo;s founder Nicolas Bartholomeeusen wants to change that. And
bpostgroup is delighted to contribute to that mission.
Families that value high quality, sustainability
and health can now offer their beloved pets
something new: petfood made from plants
and insects. “At Imby our goal is to minimize
greenhouse gas emissions by choosing
sustainable alternatives with regard to
ingredients, production, packaging and
distribution,” says Nicolas.
Omnichannel strategy
When Imby first started in October 2021 they
opted for an omnichannel strategy for the
distribution of their products. They work with
specialty pet stores in Belgium and the
Netherlands, and in January 2022 they
launched an online store in Dutch, French,
German and English to power their
international growth.
From day one, Imby have been using bpost to
deliver customer orders. When manual order
processing became too time-consuming, they
decided to look for a partner that could take
on the e-fulfilment duties. It soon became
clear that bpostgroup’s e-fulfilment specialist
Active Ants ticked all the boxes.

Nicolas explains: “Active Ants set itself apart
from the other candidates due to some
unique solutions, such as simple software
integration with language recognition for
orders, no-air packaging tailored to the
product and affordable, flexible custom
printing on boxes to improve brand
recognition.
The presence of Active Ants in Belgium, the
Netherlands, Germany and the UK means we
can accelerate our international growth
without having to search for a new local
partner.”
Excellent service with a smile
But the decisive factor was the excellent
communication and service at Active Ants.
Nicolas again: “Even before we launched our
partnership we were able to count on a very
fast response to all our questions and even
now, months later, the aftersales care is
exceptional. When we have an urgent
delivery, which is no fun for anyone, the team
is always there to help us with a smile and
they get every last detail sorted.”
Source: bpost

Unique solutions
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More than 40% of bpost-branded vehicles are now eco-friendly
02-01-2023

bpost continues to add alternative and sustainable vehicles to improve the green credentials of
its fleet. This fits in with the company&rsquo;s wider ambitions. bpostgroup is doing its utmost
to cut its carbon emissions to 55% below 2019 levels by 2030. In Belgium the goal is
zero-emission last-mile deliveries.
bpost is working hard to achieve that through
a number of concrete initiatives :
- An ever-growing fleet of eco-friendly electric
vehicles. To this end, we are gradually
renewing the fleet. In 2022 bpost procured:
- 46 new LPG trucks
- More than 500 new electric vans
- 275 new e-trailers, for use with electric
bikes
- An increased number of pick-up points
across the whole of Belgium. 300 new pick-up
points were added to the existing network in
2022, including new parcel lockers at 200
locations. In total bpost offers 2800 pick-up
points (including post offices, post points,
parcel points and parcel lockers). By 2030
there will be some 4000 pick-up points
across the whole of Belgium, which means
that everyone in the country will be able to
pick up or drop off their parcels at a point
near to them.
- Zero-emission deliveries in city centres: To
date, bpost has created five fully fledged
Ecozones in partnership with the local
authorities in Mons, Namur, Louvain-la-Neuve,
Mechelen and Leuven. Further, bpost makes
zero-emission letter and parcel deliveries with
its green fleet in Brussels (postcode area
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1000), Bruges and part of Antwerp.
2023, even greener!
- bpost continues to invest in its green fleet.
In total 1700 electric vans are due to arrive:
- Delivery of 400 electric vans are expected in
the first quarter of 2023
- Another 300 electric vans have already been
ordered
- A further 950 electric vans will be ordered in
early 2023
- Ten double deck trailers (DDT) are also set
for delivery in various shipments by the
summer of 2023. Some of them will be
equipped with solar panels.
A first electric truck will also be procured in
2023.
Says Chris Vansnick, Director Group
Sustainability: “Sustainable development,
particularly sustainable city logistics, is an
integral part of bpostgroup’s long-term vision
and strategy. bpost is willing and able to
blaze a trail in sustainable city logistics in
Belgium. We continue to make huge
investments in this field.”
Source: bpost
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speos signs strategic partnership with b2boost
23-12-2022

bpostgroup subsidiary and document management specialist speos today signed an
agreement to take a minority stake in b2boost, a Belgian company specialized in digitizing
B2B data processes.
Joining forces with b2boost is speos’s
response to the growing market demand for
digital data interchange and process
automation. b2boost has created a platform
that provides a complete solution for the
legally-compliant digitization of invoices and
automation of supply chain messages (and
other protocols).
Stephan Raymakers, managing director of
speos, says: “This partnership enables us to
support the efforts of our B2B customers to
digitize their administrative processes and
pursue the migration from paper to EDI
(electronic data interchange) as provided for
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by law. This allows us to be the unique
partner for all business process digitization
needs."
Gilles Collet, CEO of b2boost, is delighted to
tie up this new partnership with speos, whose
customers can now rely on b2boost’s
transparent and integrated solutions to
accelerate the automation of their workflows,
including B2B interchanges. b2boost
customers will also be able to access all
financial and administrative document
management solutions marketed by speos,
which is the leader on its market.
Source: bpost
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Preliminary Data Shows Strong Holiday Performance Across
All USPS Mail Categories
30-12-2022

The United States Postal Service reported new delivery performance metrics for the 12th week
of the first quarter for fiscal year 2023. The average time to deliver a mailpiece or package
across the postal network was 2.5 days for the ninth consecutive week even as mailing and
shipping traffic increased.
FY23 first quarter service performance scores
covering Oct. 1 through Dec. 23 included:
First-Class Mail: 91.6% of First-Class Mail
delivered on time against the USPS service
standard, a decrease of 1.6 percentage points
from the fiscal fourth quarter. The current
data reflects a year over year increase of 1.8
percentage points compared to the same
period in the FY22 peak holiday season.
Marketing Mail: 94.0% of Marketing Mail
delivered on time against the USPS service
standard, a slight decrease of .7 percentage
points from the fiscal fourth quarter. The
current data reflects a year over year increase
of 2.3 percentage points compared to the
same period in the FY22 peak holiday
season.
Periodicals: 85.1% of Periodicals delivered on
time against the USPS service standard, a
decrease of 1.7 percentage points from the
fiscal fourth quarter. The current data reflects
a year over year increase of 3.9 percentage
points compared to the same period in the
FY22 peak holiday season.
USPS delivery was impacted in some local
markets due to industry-wide transportation
disruptions caused by winter storms across
the Midwest and the East Coast in late
December. The Postal Service continues to
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restore service in these markets as quickly
and as safely as possible.
The Postal Service’s preparedness for the
holiday season reflected strategic
investments and operational precision
improvements made as part of the Delivering
for America plan over the past two years. In
November, the organization completed the
installation of 137 new package sorting
machines across its network which expanded
daily package processing capacity to 60
million. USPS installed a total of 249 new
processing machines since the launch of the
Delivering for America plan in March 2021,
part of a $40 billion investment in the postal
network.
Additionally, USPS stabilized its permanent
workforce by converting more than 100,000
workers to full time roles since the beginning
of 2021(with more than 41,000 part time
workers converted to full time since January
2022), and successfully hiring an additional
20,000 seasonal employees.
The Postal Service will report final holiday
service performance numbers in mid-January.
Source: USPS
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USPS Maintains High Service Performance Scores During
Busiest Mailing and Shipping Week of the Year
23-12-2022

The United States Postal Service reported new delivery performance metrics for the 11th week
of the first quarter for fiscal year 2023. The average time to deliver a mailpiece or package
across the postal network was 2.5 days for the eighth consecutive week even as mailing and
shipping traffic increased.
FY23 first quarter service performance scores
covering Oct. 1 through Dec. 16 included:
First-Class Mail: 91.6% of First-Class Mail
delivered on time against the USPS service
standard, a decrease of 1.6 percentage points
from the fiscal fourth quarter. The current
data reflects a year over year increase of 1.5
percentage points compared to the same
period in the FY22 peak holiday season.
Marketing Mail: 94.1% of Marketing Mail
delivered on time against the USPS service
standard, a slight decrease of 0.7 percentage
points from the fiscal fourth quarter. The
current data reflects a year over year increase
of 2.3 percentage points compared to the
same period in the FY22 peak holiday
season.
Periodicals: 85.3% of Periodicals delivered on
time against the USPS service standard, a
decrease of 1.6 percentage points from the
fiscal fourth quarter. The current data reflects
a year over year increase of 4.1 percentage
points compared to the same period in the
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FY22 peak holiday season.
The Postal Service’s preparedness for the
holiday season reflects strategic investments
and operational precision improvements
made as part of the Delivering for America
plan over the past two years. In November,
the organization completed the installation of
137 new package sorting machines across its
network in which expanded daily package
processing capacity to 60 million. USPS
installed a total of 249 new processing
machines since the launch of the Delivering
for America plan in March 2021, part of a
$40 billion investment in the postal network.
Additional holiday hiring initiatives include
stabilizing the USPS permanent workforce by
converting more than 100,000 workers to full
time roles since the beginning of 2021(with
more than 41,000 part time workers
converted to full time since January 2022),
and successfully hiring an additional 20,000
seasonal employees.
Source: USPS
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USPS Intends To Deploy Over 66,000 Electric Vehicles by
2028, Making One of the Largest Electric Vehicle Fleets in the
Nation
20-12-2022

The United States Postal Service today announced that it expects to acquire at least 66,000
battery electric delivery vehicles as part of its 106,000 vehicle acquisition plan for deliveries
between now and 2028. The vehicles purchased as part of this anticipated plan will begin to
replace the Postal Service&rsquo;s aging delivery fleet of over 220,000 vehicles.
The Postal Service anticipates at least 60,000
Next Generation Delivery Vehicles (NGDV), of
which at least 75% (45,000) will be battery
electric. As part of this plan, a total of 21,000
additional commercial off-the-shelf (COTS)
vehicles are also expected to be battery
electric, depending on market availability and
operational feasibility. The Postal Service also
anticipates including internal combustion
vehicles necessary to meet immediate
vehicle replacement needs.
In keeping with the Postal Service’s priority to
provide its carriers and communities with
safer, more efficient vehicles as soon as
possible, these vehicles will, unlike the
vehicles they are replacing, feature air
conditioning and advanced safety technology
and are more suited to modern day
operational requirements. For any COTS
vehicles purchased, the Postal Service will
include a preference for domestic
manufacturing.
Today’s announcement is enabled by the
Postal Service’s overall network
modernization efforts which allows for a more
rapid deployment of EVs, and its improving
financial condition which includes $3 billion
in congressional funding appropriated under
the Inflation Reduction Act (IRA).
The Postal Service will continue to evaluate
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and procure vehicles over shorter time
periods to be more responsive to its evolving
operational strategy, technology
improvements, and changing market
conditions, including the expected increased
availability of BEV options in the future.
Postmaster General Louis DeJoy commented,
“We have a statutory requirement to deliver
mail and packages to 163 million addresses
six days per week and to cover our costs in
doing so – that is our mission. As I have said
in the past, if we can achieve those objectives
in a more environmentally responsible way,
we will do so.”
“The Postal Service’s vehicle initiative, and I
personally, have benefited from the
collaborative spirit of John Podesta, Senior
Advisor to the President and leader of the
Office of Energy Innovation, as well as leaders
within the Council on Environmental Quality
and the Climate Policy Office. These
professionals have demonstrated a real
appreciation and understanding for how
vehicle electrification can be incorporated
into the Postal Service’s mission and
transformation, while not distracting from it.
In our own way we have all been faithful
stewards of how IRA funding and Postal
funding will be spent.”
“The $3 billion provided by Congress has
significantly reduced the risk associated with
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accelerating the implementation of a
nationwide infrastructure necessary to
electrify our delivery fleet. While most of the
electric vehicle funding will continue to come
from Postal Service revenues, we are grateful
for the confidence that Congress and the
Administration have placed in us to build and
acquire what has the potential to become the
largest electric vehicle fleet in the nation.”
“What is less widely understood is that our
network modernization initiative is necessary
to enable this vehicle electrification and will
also provide meaningful cost and carbon
reductions in other ways. A key focus of our
modernization effort is to reduce inefficient
transportation and improve distribution
operations, resulting in far less air cargo and
far fewer truck trips. When combined with our
substantial commitment to the electrification
of our delivery vehicles, the Postal Service will
be at the forefront of our nation’s green
initiatives.”
Ongoing Commitment to Electrifying
America’s Largest and Oldest Federal Fleet
The Postal Service has been steadfastly
committed to the fiscally responsible and
mission capable roll-out of electric-powered
vehicles for America’s largest and oldest
federal fleet. The agency has continually
assessed its capacity, financial position, and
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vehicle mix over the past year:
February 2022: USPS completed its
obligations under the National Environmental
Policy Act process and issued a Record of
Decision to acquire up to 165,000 NGDV, with
a commitment for at least 10% BEV. This
decision was expressly designed to provide
the Postal Service the flexibility to acquire
significantly more BEV NGDV should financial
and operational circumstances permit.
March 2022: USPS announced a purchase
order of 50,000 NGDV from Oshkosh
Defense, including 20% BEVs.
July 2022: USPS announced its intent to
conduct a Supplemental Environmental
Impact Statement (EIS) that anticipated
increasing the NGDV minimum BEV
percentage to at least 50% and
supplementing the NGDV order with a
purchase of 34,500 COTS, so that the
combined purchase would be for at least 40%
BEV.
By May 2023: USPS will publish for public
notice and comment a Draft Supplemental
EIS that will assess the potential
environmental impacts of vehicle purchase
alternatives, likely including those from
today’s announced plan.
New NGDVs are expected to start servicing
postal routes in late 2023.
Source: USPS
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Posti Group’s new corporate structure has come into effect on
January 1, 2023.
02-01-2023

Posti Group&rsquo;s new corporate structure has come into effect on January 1, 2023.
In the new company structure parcel,
eCommerce and logistics services are
centralized under the same company in
Finland, named Posti Ltd. Letter, publication,
and direct marketing business will continue
under the current company, with the new
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name Posti Distribution Ltd. Posti Group
subsidiary Posti Kiinteistöt Ltd. has been
renamed as Posti Group Suomi Ltd. Other
subsidiaries of Posti, and their names will
remain unchanged.
Source: Posti
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90,000 parcels and letters safely delivered to Ukraine by An
Post this year
04-01-2023

An Post&rsquo;s special service for letters and parcels from Ireland to Ukraine has safely
delivered 90,000 parcels and letters weighing more than 600 tonnes since March, all free of
charge to the senders in Ireland.
In addition, more than 3,000 An Post Money
Current Accounts were provided to Ukrainian
refugees fee-free while An Post Mobile issued
15,600 UKR SIM cards with three months’
free credit, as well as free calls and texts to
the Ukraine for people arriving into Ireland
since the Russian invasion .
€1.25m was donated through Post Offices for
the Irish Red Cross and UNICEF Ukraine
Support Appeals, for which An Post waived its
handling fees, and its Address Point service
designed for people who are homeless is also
being utilised by those in temporary
accommodation until they have a more
permanent address.
Ukrposhta, the Ukrainian Postal Service sent
a heartfelt thanks to An Post saying “This
year has been tough but with your support we
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could adjust to our new reality and stand up
to the challenges. Your hearts have been
beating in one rhythm with Ukrposhta, for
which we are endlessly grateful.”
An Post put in place a secure route for letters
and parcels from Ireland via its own UK
logistics subsidiary, Air Business, and on
through the Polish postal service to
Ukrposhta, which continues to operate
despite the massive challenges facing its
staff and distribution systems.
“Putting practical supports in place for the
people of Ukraine and our colleagues in
Ukrposhta were among the most important
pieces of work we did this year”, said An Post
CEO, David McRedmond.
Source: An Post

17

German transport companies Gaiser and Nolden now part of
Swiss Post
04-01-2023

Swiss Post provides all-inclusive logistics services for companies such as online retailers,
including storage, customs clearance, delivery and handling returns - often internationally. It
means Swiss Post, with its vehicles and storage facilities, needs to be close to its customers. It
has strengthened this network in Germany by acquiring two transport specialists at the
beginning of the year. Since 1 January 2023, the transport company Gaiser, based on the
German-Swiss border with 61 staff, has been part of Swiss Post, as has the freight forwarder
Spedition Nolden, which has 50 staff and is based in Kerpen-Türnich near Cologne. Swiss Post
is integrating both companies into its existing German subsidiary, Bächle Logistics, in VillingenSchwenningen.
From tool manufacturers to online shops,
Swiss Post provides comprehensive logistics
services for all kinds of companies. It stores
their products, handles customs clearance,
delivers them to customers and even provides
installation services. Whether it’s drills, winter
coats or furniture, a growing number of
companies expect Swiss Post to provide
one-stop, all-inclusive logistics solutions,
including internationally. By making targeted
acquisitions, Swiss Post is securing resources,
such as storage facilities, vehicles and skilled
staff, to meet these requirements. On 1
January 2023, it acquired the forwarding
company Gaiser GmbH, based in RielasingenWorblingen, including its Swiss subsidiary
based in Ramsen in the Canton of
Schaffhausen. Founded in 1964, the
company focuses on providing cross-border
transport services between Germany and
Switzerland. Swiss Post also acquired
Spedition Nolden, based in Kerpen-Türnich
near Cologne, on 1 January. Founded in 1890,
the company provides transport services
throughout Europe with its fleet of around 60
vehicles. By strengthening its portfolio, Swiss
Post will be able to provide Swiss companies
with even more comprehensive logistics
solutions.
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“Companies can focus on their core business”
The transport company Gaiser is located
directly on the Swiss-German border, and
specializes in customs clearance. The freight
forwarder Spedition Nolden from North RhineWestphalia on the axis between Switzerland
and the North Sea ports has an extensive
logistics network throughout Europe.
Johannes Cramer, Head of Logistics Services
and Member of Executive Management at
Swiss Post, is sure that the companies will be
a very good fit for Swiss Post’s portfolio:
“Germany is the most important trading
partner for many Swiss companies of all
sizes. They’re reliant on seamless supply
chains to help them to ship products to
customers quickly and easily. It’s precisely
these supply chains that we’re strengthening
by acquiring the two forwarding businesses.
This will, in turn, allow companies to focus on
their core business. And Swiss Post will
ensure the goods are transported from A to B
on time.”
Integration into Bächle Logistics GmbH
The forwarding company Gaiser has 58 staff
in Rielasingen, Baden-Württemberg, and 3
employees at its neighbouring Ramsen site in
Switzerland. Spedition Nolden, based in
Kerpen-Türnich, has 50 staff. Swiss Post will
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integrate the German part of Gaiser, and
Spedition Nolden into the transport company
Bächle Logistics GmbH based in VillingenSchwenningen, Germany. Bächle Logistics
has been under Swiss Post’s ownership since
2018. Vis-à-vis their customers, the
companies Gaiser and Nolden will remain
unchanged. Staff employment relationships
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will also be maintained after the transfer to
Bächle Logistics. The parties involved have
agreed to maintain confidentiality over the
details of the planned acquisitions.
Source: Swiss Post
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New stamp marks 50th anniversary of Ireland joining the
European Communities
09-01-2023

bpost delivers newspapers, letters and parcels without carbon emissions in Eupen and
Kettenis. From January 2023 bpost uses 20 electric vans to make green deliveries to almost
20,000 citizens.
Its green fleet helps bpost slash carbon
emissions and the quantity of fine particulate
matter generated when delivering letters and
parcels, and so improve air quality in Eupen
and Kettenis, a village within the Eupen
municipal area.
The 20 delivery staff in this zone now make
zero-emission deliveries of letters and parcels
to some 20,000 inhabitants. In doing so,
bpost has set itself the goal of taking a
leadership role in sustainable urban logistics.
In Belgium the company aims to roll out
zero-emission services in 25 large cities by
2025.
As well as these green deliveries, bpost has
also launched an even more ambitious
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concept: Ecozones. The current Ecozones are
Mechelen, Leuven, Namur, Mons and Louvainla-Neuve. Parcels and letters are delivered
there by electric vehicle, cutting carbon
emissions to zero. These zones are
augmented by a dense network of pick-up
points (post offices, post points, parcel points)
and parcel lockers.
Says Ulrich Rauw, Amel Mail Center Manager:
“We are proud that letters and parcels are
now delivered emission-free to inhabitants of
Eupen and Kettenis. It’s our conviction that
inhabitants will welcome this environmentally
responsible initiative. Slashing emissions
leads to healthier air for everyone.”
Source: bpost
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